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1.0

Introduction

USI brand guidelines

Thisis aguide to the USI brand identity standards to be used in all forms of visual expression and communication. The document outlines the basic graphic
elements which form the USI brand identity. Consistent usage in representing the brand in diverse methods of reproduction is vital in maintaining the
integrity of the brand and reinforcing the values it represents.

The brand identity is the visible form which signifies
the presence of US| as a professional organisation
providing valuable services to its stakeholders.

By expressing USI’s core values the brand identity
becomes a powerful factor in influencing how its
stakeholders, business partners and employees
perceive and recognise the organisation.

Firstimpressions of US|, and ongoing attitudes
towards the organisation may well be influenced
through the visual representation of the corporate
identity. This may be via corporate collateral, expo
signage or a visit to the organisation website. The
cumulative effect of visual recognition will raise
awareness of USIand may in turn strengthen the
organisation’s values and reinforce stakeholders
perceptions of how the USI conductsitselfasa
organisation.

Avisual identity system requires a holistic approach in
the design and presentation of all published material
and visual expression. Consistently applied and
controlled usage of these standards will enhance

recognition and will result in accruing identity awareness.

Inconsistent and unwise applications will have the
converse effect and serve to weaken the identity by
diluting its effectiveness and reducing its value as an
asset of USI.

This brand standards document provides clear
guidelines and approved standards for the
implementation and use of the USI identity and it's
variations in the correct manner.

The standards apply in allinstances, except when
a specific ruling or exemption has been given by an
authorised staff member of USI.

Any queries or concerns regarding the applications
of standards should be addressed to USI. Should you
wish to obtain copies of any logos or brand elements
contained in this guide, please contact:

Communications Manager
E: stakeholder@usi.gov.au

Note

The practice within some organisations to allow
employees and suppliers to create unauthorised
variations or modification is unacceptable and
contravenes Standards.

Any work commissioned which varies from given
standards, and which has not been authorised by
amember of US| staff empowered to do so, will be
held accountable to the individual or organisation
responsible. Similarly, suppliers should be aware of the
stringent conditions which apply to the reproductions
of the brand identity. Failure to adhere to established
standards may result in work being redone at no cost
to USI.

It should be noted that ONLY approved files are

to be used in reproducing USI brand identity. Any
exceptions, such as building formes for large scale
signage, must correspond exactly to the approved
configuration and must be sanctioned by a USI
employee or appointed specialist.
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20  Logo configurations
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2.1 USI primary logo - Full colour

Thisis the US| primary logo
(horizontal configuration) -
acombination of the

distinctive infinity symbo and the
typographic styling of the name.

The USI primary logo is
the preferred option for all
applications.

Unique
_ %5 Student
The proportions of these o o
visual el ts, their relativ .
lacementand e colour Australian Government Identifier

allocations form the basis of
all brand identity usage.

Any queries regarding the logo
usage should be addressed to
usl.

See Australian Government
(Department of Prime Minister
and Cabinet) guidelines for full
usage rules for the Australian
Government logo.
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2.2

Shown opposite are the primary
(horizontal) and vertical
configuations of the US| logo.

The USI primary logo is
the preferred option for all
applications.

The proportions of these
visual elements, their relative
placement and the colour
allocations form the basis of all
brand identity usage.

Wherever possible the US| logo
should be reproducedin the
FULL COLOUR version.

The vertical configuration
options are only to be usedin
circumstances where the primary
(horizontal) logo is not suitable.

Any queries regarding the logo
usage should be addressed to
usl.

USI logo configurations - Full colour

Primary
(horizontal)

R

Australian Government

Vertical

Australian Government

US|

Unique Student Identifier

Unique
Student
Identifier
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2.3 USI logo configurations - Mono

Shown opposite are the mono
configurations of the USI logo.

Examples of usage

- Black & White advertising
- Screen printed merchandise
- Usage on coloured backgrounds

Note

When using thelogoon a
coloured background, it
isrecommended that the
background colouris dark or
light enough to provide strong
contrast against the logo so
thatitdoes not ‘blend’ into the
background.

See examples in the ‘Permitted/

non-permitted logo usage’
section in this document.

Primary
(horizontal)

Vertical

Australian Government

US|

Unique Student Identifier

Unique
Student
Identifier
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2.4 US| logo configurations - Reversed

Shown opposite are the reversed
configurations of the USI logo.

- Black & White advertising
- Screen printed merchandise
- Usage on coloured backgrounds

When using thelogoon a
coloured background, it
isrecommended that the
background colouris dark or
light enough to provide strong
contrast against the logo so
thatit does not ‘blend’ into the
background.

See examples in the ‘Permitted/
non-permitted logo usage’
section in this document.

Australian Government

Unique Student Identifier

Unique
Student
Identifier
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2.5 USI logo configurations - logo variants

Colour

USI 1 (Lockup landscape)

s Unique
Student
Australian Government Identifier

USI 2 (Lockup stacked)

Australian Government

USI

Unique Student Identifier

USI 3 (Lockup landscape - inline)

Australian Government MS m %Tg:;t
entifier
USI 4 (Landscape)
Student
Identifier
USI 5 (Stacked)

USI

Unique Student Identifier

uUsi6

USI

Colourreverse

Unique Student identifier

Unique
Student
Identifier

Unique
Australian Government Student

U

U

Unique Student dentifier

Identifier

Unique
Student
Identifier

Mono

Unique
Student
Australian Government Identifier

Australian Government

USI

Unique Student dentifier

Unique
Australian Government Student
Identifier

Unique
Student
Identifier

S

Sl

Unique Student identifier

USI

Monoreverse

Unique
Student
Identifier

Unique Student Identifier

Unique
Student
Identifier

USI

Unique Student Identifier

Unique
Student
Identifier
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Logo usage

3.0




3.1 Clear space

Unauthorised encroachment of Primary
text or graphics into the ‘clear (horizontal)
space area’is not permitted.

The space surrounding the logo
isimportant. Encroachment will
impair the ability to ‘read’ the

brand clearly. The logo must have gstra]ian Government

Identifier

the opportunity to ‘breathe’.

A simple method to calculate
the minimum amount of space
surrounding the logo is shown
opposite.

(1} Unique
XX XStudent
X

All authorised digital artwork
supplied from the master logo
files will already have the correct
amount of clear space allocated
as part of the artwork.

. Vertical
See Australian Government

(Department of Prime Minister
and Cabinet) guidelines for full
usage rules for the Australian

Government logo. ><><

Australian Government

US|

Unique Student Identifier
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3.2 Minimum size

20mm

126.5mm

The recommended minimum Primary
width for the USI lockup logo (horizontal)
is dictated by the Australian

Government coat of arms. The

coat of arms should appear no

smaller than 20mm in width.

The recommended minimum Australian Government
width for the USI primary

(horizontal) logo is 144.5mm.

Unique
Student
Identifier

The recommended minimum
width for the USl vertical logois

47.5mm.

The examples shown opposite

are atactual size. 57.2mm
Printing or displaying the

brand identity smaller than the 20mm

recommended minimum sizes is

notadvUSIble. Vertical

Note

If smaller sizes are required, The recommended minimum width for
design variations may be the US|

required to ensure the integrity
of the symbol and text areas for
various forms of reproduction
including newspaper printing and

embroidery. These files can be
supplied upon request from the
USI Marketing Department.
Consultation with the graphic
design studio is recommended.

See Australian Government Unique Student Identifier
(Department of Prime Minister

and Cabinet) guidelines for full

Australian Government

usage rules for the Australian
Government logo.
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3.3 Permitted logo usage

Shown opposite are examples
of background colours that are

permitted.
Background colours in Unique Unique
harmonious colour schemes Student Student

should be used. Australian Government Identifier Australian Government Identifier

When using thelogoon a
coloured background, it
isrecommended that the
background colouris dark or
light enough to provide strong
contrast against the logo so
thatitdoes not ‘blend’ into the
background colour.

v

Unique Unique
: Student o Student
Australian Government Identifier Australian Government Identifier

Unique
Student
Australian Government Identifier

Unique
: Student
Australian Government Identifier

Unique : ) Unique

Student Student
Australian Government Identifier Australian Government Identifier
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3.3 Permitted logo usage

Shown opposite are examples
of photographic, illustrative and
textured backgrounds thatare

permitted. Unique
Background textures in ; Student
& Australian Government Identifier

harmonious colour schemes
should be used and must not be
too ‘busy’, clash with logo colours
orreduce legibility.

When using the logo on a textured
background, itis recommended
that theimage is dark or light
enough to provide strong
contrast against the logo so
thatitdoes not ‘blend’ into the
background colour. Unique

Student
Australian Government Identifier

v

Australian Government

Unique
Student
Identifier

Unique
Student
Identifier
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34

Shown opposite are examples of
background colours thatare not
permitted.

Unauthorised background
colours should not be used, only
colours in harmonious colour
schemes.

When using the logo on a
coloured background, it
isrecommended that the
background colouris dark or
light enough to provide strong
contrast against the logo so
thatitdoes not ‘blend’ into the
background colour.

X

Non-permitted logo usage
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3.4 Non-permitted logo usage

Shown opposite are examples
of photographic, illustrative and
textured backgrounds thatare
not permitted.

Do not use the logo against
disruptive patterns, textures,
images or ‘busy’ backgrounds.

Background texturesin
harmonious colour schemes
should be used and must not
clash with logo colours or reduce
legibility.

When using the logo on a textured
background, itis recommended
that the image is dark or light
enough to provide strong
contrast against the logo so
thatitdoes not ‘blend’ into the
background colour.

X

Unique

Student
Identifier

™

|
; ‘ {”
Australian Government
B
= 8

\

Unique

Student
Australian Governmeht icentifier
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34 Non-permitted logo usage

Shown opposite are examples of
logo usage that are not permitted.

Do notdistort or modify the logo
inanyway.

When reproducing the logo,
only authorised digital artwork
supplied from the master logo
files must be used.

Under no circumstances should
the logo be re-drawn by suppliers.

X

Unique
s Student
Australian Government |dentifier

X DO NOT distort scale or stretch the logo.

Unique
Student
Australian Government ld entlf l e r

X DO NOT change the proportions of logo elements.

Australian Govemment

X DO NOT rotate the logo.

*
Australian Government

X DO NOT separate elements of the logo or
reconfigureit.

uUnique
Student
\dentifier

Unique
Student
Identifier
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34 Non-permitted logo usage

Shown opposite are examples of
logo usage that are not permitted.

Do notdistort or modify the logo 3 o Unique Unique
inanyway. Student Student
yihenepraducns e logo Australian Government dentifier Australian Government Identiﬁer

only authorised digital artwork
supplied from the master logo
files must be used.

Under no circumstances should
the logo be re-drawn by suppliers. X DO NOT enclose the logo within another shape X DO NOT use unauthorised colours.
or border.

X
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3.5 Logo usage chart

Logo colour specification

Mono

Usage (Black & White)

Corporate stationery
Colour advertising

Black & White advertising
Brochures

Flyers

Posters

Point of sales

SSSS SS

Website

Social media
Email

Online marketing

Microsoft Office apps

NSSSSSS

Signage

NS

Embroidery

Screen printed merchandise

AN
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3.6

Logo file formats

.eps

.SVG

EPSfiles, if openedin a vector-based program such
as Adobe lllustrator, or placed within programs
such as Adobe InDesign, will have the ability to be
resized without loss of quality. If you open an EPS
file in a program such as Photoshop, the file will be
“rasterised” (flattened) and uneditable.

EPS files should be supplied to external suppliers for
print based applications.

EPS files can retain SPOT colour, CMYK, RGB,
GREYSCALE or MONO colour information.

Jpg

JPEG files can be used for both print and on-screen
applications. They can be reduced in size but, as
they are arasterised file format, cannot be enlarged
without degrading the resolution of the image.

JPEG files do not retain transparency and as such
contain solid white backgrounds making them
unsuitable for some applications.

JPEG files canretain CMYK, RGB or GREYSCALE
colour information.

Scalable Vector Graphics (SVG) is an Extensible
Markup Language (XML)-based vector image format
for two-dimensional graphics with support for
interactivity and animation. The SVG specificationis
an open standard developed by the World Wide Web
Consortium (W3C) since 1999. SVG files are intended
for online and onscreen use only.

SVG files retain sSRGB colour information.

.png

PNG files are for use in on-screen applications. They
canbe reduced in size but, as they are arasterised
file format, cannot be enlarged without degrading the
resolution of the image.

Unlike JPEG files, the PNG format retains
transparency and as such is suitable for applications
where a transparent background to the logo is
required.

PNG files can retain RGB or GREYSCALE colour
information.
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4.1 Logo symbol usage as thematic

Shown opposite is a pattern
derived from the US| logo used as
a graphic device (thematic). The
pattern can be used in positive
and reversed out variants, and is
available in full colour and mono

variants.

The thematic canbe usedas a 1 ; [
background device on corporate l l_ p— ’

collateral, e.g. business cards, I

PPT presentations or pull-up

banners etc. It’s flexibility allows I f ] I
the graphic to be used as a subtle

background element oras a bold

statement depending on the
application.

U

-
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Tagline




5.1 Tagline

USI has a tag line which can be used In-line
in conjunction with the US| logo on

branded material to reinforce the USI

brand message.

The taglineis provided as a artwork
file in the same font used in the logo
and should not be displayed in other
formats.

The tagline should be used in

conjunction with the US| logo but

should not be used alongside it to

form an alternate logo device - itisa Stacked
separate but complimentary device.

Stacked
alternate

Your lifelong education number

Your lifelong

education number

Your litelong
education
nuMmber
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6.0  Corporate colours
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6.1 Colour palette values

Shown opposite are the primary Primary
and neutral colours of the USI
brand.

Examples of colour usage
are shown in the ‘Application
examples’ sectionin this

document. SPOT  PANTONE 7708C sPOT SPOT  PANTONE253C

All colours must be specified in CMYK  CI00 M30 Y12 K5O CMYK  C7/6 MO Y35 KO CMYK  C40 M2/ YO KO
the appropriate percentages/ RGB RO G/l BOD RGB  ROS GI/o B2 RGB RS2 G34 BIE7
values. HEX 004767 HEX  SFAFAC HEX

Itis strongly recommended

that all printing is press checked

and cross referenced with the

relevantindustry standard colour Neutral
swatches, and checked against

previously ‘print approved’

collateral items.

The colours in this brand

guidelines document are for spoT A SPOT WA
representati0n8| purposes Onl\/ CMYK Ci00 MO YO KO CMYK CO MO YO KO
and shpuld not be used for colour RGB RGB R255 G255 B2SS
matching.

HEX HEX FFEFF]

SPOT PANTONE 4 SPOT PANTONE COOL GREY 10 SPOT PANTONE 420C

CMYK Coo M43 Yoo K/8 CMYK Cho M4L Y45 K33 CMYK C23 MIg8 YI/ KI

RGB RS GbHl BbSI RGB G102 B1OZ RGB R204 G204 B204

HEX

HEX HEX cccece
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6.2

The USI colour palette is
utilised for both digital and print
applications.

When colours are used in digital
applications they must be WCAG
AA compliant (at a minimum).

Colours that are not WCAG

AA compliant may be used for
decorative or thematic elements
but must not be used for text,
navigation or graphic objects
(buttons, linking icons) and user
interface (Ul) elements.

Refer to https://www.dta.gov.au
for more information.

Primary

Neutral

WCAG 2.0 compliance

BGD: #004764

TEXT: FFFFFF

BGD: # 5fafac
TEXT: FFFFFF

BGD: 5fafac

TEXT: FFFFFF

TEXT: #004764

TEXT: # 5fafac

TEXT: 5fafac

BGD: FFFFFF BGD: FFFFFF BGD: FFFFFF
SMALL TEXT AAA SMALL TEXT FAIl SMALL TEXT AA
LARGE TEXT AAA LARGE TEXT FAIL LARGE TEXT AAA

GRAPHIC OBJECTS
AND UI AAA

GRAPHIC OBJECTS
AND Ul FAIL

GRAPHIC OBJECTS
AND Ul AAA

BGD: #000000

TEXT: FFFFFF

BGD: #333333
TEXT: FFFFFF

BGD: #666666
TEXT: FFFFFF

TEXT: #000000

TEXT: #333333

TEXT: #666666

BGD: FFFFFF BGD: FFFFFF BGD: FFFFFF
SMALL TEXT AAA SMALL TEXT AAA SMALL TEXT AA SMALL TEXT FAIL
LARGE TEXT AAA LARGE TEXT AAA LARGE TEXT AAA LARGE TEXT FAIL

GRAPHIC OBJECTS
AND UI AAA

GRAPHIC OBJECTS
AND UI AAA

GRAPHIC OBJECTS GRAPHIC OBJECTS
AND UI AAA AND UI FA
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70  Corporate typefaces
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7. Primary typefaces

The USI primary typeface is
Omnes. Omnes
This typeface should be Th\m

considered for all printed
corporate collateral (e.g. business
cards, letterheads, envelopes
etec).

Omnes
Light

Omnes
Regular

Omnes
Medium

Omnes
Semibold

Omnes Thin

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghikimnoparstuv
1234567890, =110

LI

Omnes Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890.,;:"""-3[10&%$# @17/

Omnes Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890.,;:"""-3[10&%$#@!7/

Omnes Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,;:"“"-{3[10&%$#@!7/

Omnes Semibold

N~ S Th / i
Omnes Thin ltalic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghiklmnopagrstuvwxyz

1234567890, "~ ([ J)8&%$# @12/

Omnes Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,,:" "~ M1)&%$#@!2/

Omnes Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890.,;:""-(M1)&%$#@!2/

Omnes Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgqgrstuvwxyz
1234567890.,;: "~} 1) &%$#@!7/

Omnes Semibold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890.,;:"“"-{3[1Q&%S#@!?/

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,;:"“"-{}[1() &% S#@!?/
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7.2 Secondary typefaces - Online applications

The USI typeface for online
applications is Open Sans.

Open Sans
Light

Open Sans
Regular

Open Sans
Semibold

Open Sans
Bold

Open Sans Light

Open Sans Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890.,;:""-{}[1)&%$#@!7/

Open Sans Regular

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890.,;:"""~{ ))& $#@!7/

Open Sans Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890.,;:""-{}[1) &% $#@!?/

Open Sans Semibold

ABCDEFGHI|[KLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890.,;:""-{}1()&%$#@!7/

Open Sans Semibold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,;:"""-{}[1()&%$#@!?/

Open Sans Bold

ABCDEFGHI/JKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,;:""-{}1()&% $#@!?/

Open Sans Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,;:"""-{}[1() &%S$#@!?/

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890.,;:"""-{}[1() &% $#@!?/

USIUNIQUE STUDENT IDENTIFIER | BRAND GUIDELINES

VERSION 1.0 DECEMBER 2020

P31



7.3 Secondary typefaces - MS Word applications

The US| secondary typeface : :
(MS Word applications) is Calibri. Ca | I brl
This typefaceis used for all L|ght

in-house print-based
applications where Intersate
isnotavailable (e.g. emails,
MS Word documents and MS
Powerpoint).

Calibriis an MS Office system . .
font availabe on both Microsoft Ca | | br|
and Apple.
Regular
Calibri
Bold

Calibri Light

Calibri Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890.,;:"“"—{}1()&%S#H@!?/

Calibri Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890.,;:"“"—{}]()&%BSH@!?/

Calibri Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890.,;:"“"—{}[1()&%SH@!?/

Calibri Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890.,;:"“"-{}[]()&%SH@!?/

Calibri Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890.,;:”“"-{}[1()&%SH#@!?/

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,;:"“"-{}[1()&%St@!?/
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. Imagery usage
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8.1 Imagery Usage

When purchasing or
commissioning imagery suitable
variants of imagery should be
purchased to enable the imagery
to be used for both portrait and
landscape aspect ratios.

Applications such as pull-up
banners, billboards, digital
advertising and website hero
images may utilise extreme
aspect ratios - so careful
consideration must be given to
image selection to ensure that
imagery can be utilised and
still retain the context of the
image when cropping for these
applications is applied.
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8.2 Imagery Usage
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8.3

Imagery Usage
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9.0  Application examples
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9.1

Business card

Email footer

Print and MS Office templates

Unique
o Student
Australian Government Identifier
Andrea Lindsay
Assistant Director External Relations
Customer Experience

(08) 84029246 | 89246

Andrea.Lindsay@usi.gov.au

Front

Office of the Student Identifiers Registrar
Level 14, 11 Waymouth St, Adelaide SA 5000

Back

usi.gov.au

Naema Surname
Position
Team

Critice of the Student identifiers Rogarar

Level 14, 11 Waymouth Street, Adelaade SA 5000
P {08} 0O00 COOD | 1D (08} 00000 | MOSIT 175 139

oL — Unigue
-
“@ = (r:_'"-?,‘ Student

a=1 el
Ry S — i:::’J Identifier

Mary Spathis
Sonkor Communications Officer
Exsternal Relaticn:

DFfice of the Student Identifiers Regitrar

Level 14, 11 Waymouth Street, Adelaide 54 5000
P |O=] 83056 B6T2 | DEBGTY | MO413 335 551
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Auniraln Caernmenl {:"-__:II:"

TP ik Ty i devy STETERERTE, B 87

iy . = 1] Unique
-‘% (G“."‘-I Student

Identifier
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9.2 Print and MS Office templates

Letterhead and
follow-on sheet

K 5,3 Unique
ot Student
Australian Government Identifier
Your lifelong education number

Office of the Student
Identifiers Registrar

GPO Box 9880, Adelaide SA 5001 | usi.gov.au
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9.3 MS Office templates

Powerpoint 16:9
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Fact sheets

Report

MS Office templates

nossimet loreptas doluptaui berumaquae accum fugiawr

Aenean massa. Cum socis natoque penatious et
magni is parturent montes, nascetur rdculus mus
< quam fos, ultrcies nec.

Headline - Open Sans Bold 10pt

st gl skt e e
honcus ut, mper

« ver e

scetur

i Integer tincdunt, Crs dapibus

pen: .
ideulus mus, Donec quar fels, utricies nec:

+ Maecenas nec odo et ant onec iae sapien ut
Hibero venenatis fau

+ ullm quis ante tiam it amet orci eget eros
faucibus tincdunt

« nam quam nunc blanit vel luctus pubinar
hendre

Operdieta,venenats vitae, usto. Nullam dictum fels

eu pede molis pretum, Integer tincidunt. Cras

wior e,

elfen el perea ol o
conseguatvitae, elefend ac, en
Operdats,vnenats iae, s Nulam dctu ol
pece molis pretium. Integer tincidunt, Cra:

s s clementum semper i Aunean
wwlputate elefend tllus. Aenean leo v, consequat
vitae, eefend ac, enm. Aliuam lorem ante, capibus

in,wverra quis,feugiat ,tells. Phasells vivera nulla
ot metus varis aoreet. Quisque rutrum,
venenatis ita,jsto. Nullam dictum fels o pede

i incidunt, Cras dapt

dapibus. i Aenean
vilputate lefend telus. Aenean lo u, consequt
viae,eeifend a, enim. Aliquam lorem ante, dapibus
in, e quis,feugit

elifend tellus, Aenean o u, conseauat viac.

Title

idculus mus.

odionet arist

nosimet lreptas doluptaqui berumquae accum fugiatur.

Aenean massa, Cu
magns dis parturent mo
Donec quam fes, ulrices nec

. nasceturricculus s

Consectetuer adipscing el Aenean commodo ligula
et dolor. Asnean massa, Cum socs itoque

10pt
Danec pede justo, ringila ve, aliuet nec, wiputate:
get,arcu.In enim justo, honcus t imperdiet a,
vengnatis ita, justo. Nulam dictum fls u pede
molls pretium nteger tincicunt. Cras dapius.

ridculus mus. Donec quam fels, uriies nec:

« Maccenss nec odio et antonec vitae sapien ut
liero venenatis fau
« ullm quis snte tiam st st orcieget eros
fauebus tincidunt
« nam quam nunc blandit el luctus pubinar
hendre
Operdiet 3, venenatis viae, justo. Nullam dictum felis
e pede molis pretium, Integer tncidunt, Cras
m semper i Aenean
ot len el Aenean'eo, conseaat
eleifend ac, enim. Alquam lorem ante, dapibus
i, vivera qus,fougia.

lfend el enean e gl oo
consequat viae, eleifend ac, e

Oprdirvnenats st dcu el
u pede malis pretium, Iteger tincdunt. C

aphns, Vvamnsgarmantum sempar i Rann
wlputate sleffend telus. Aenean 50 , o
viae, eeifen ac, enim. Aliuam lorem ante, dapibus

elifend tells. Aenean leo

consequat ve.

Document title

Subtitle

wu gow 2e 1 ul goews 2 1 2
Title
et oreta Pt e St g,
Jn— om0

Donec quam fels ltricies nec

Consectetver a6 '

gl sl e wpsate
eget, arc. Inenim justo thoncus ut, imper
venenatis viae,

eget dolor. Aenean massa. Cur socis natoque
eatus o magns dsprtutnt mores, st
5 Donec quam fels, ltricies nec:

« Maecenss nec odio et ant anec vitae sapen ut
ibero venenatis fau
wlam quis ant tiam st amet e eget eros
faucibustincidunt
uam nunc bianditvel luctus puvinar
nendre.

Operets,veenats e, st Nl dctum el
eu pedie molls pretium. nteger tincidurt.

dapibus Vivamus slementum semper . A,W
wiputate elefend tells. Aenean Ieo , consequa

oo clend s e Algoom e ane, o5
in,viverra quis, feugiat

malls pretium. Iteger tincdurt. Cras dapi
Viams sementum semper i, Acnean ww.w
elifend tellus, Aenean leo gul, portttor
consequat vtz elafend ac, enim
Operitsennats o, st dtum el
eu pede molispretium. nceger tincidunt, 13

s lementum somper 5, Aenean
Vulputate elefend tells. Aenean Ieo v, consequat
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elifend tellus Aenean o u, consecuat vitae.
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9.5

Brief and minute

MS Office templates

MINUTE

UNCLASSIFIED
For Official Use Only

o Name surmame
From:  NameSurmame.

Pastion
Theough:  Name Surmame

positor
Dser comonth0000
Copyter insert e asreuired
Deadine forresponse and resson: 0D Mont 0000

eer: Name Suname
Phone 00)0000 0000
Location: Insert text 35 rquired.
e Insettxtas requird.

Approved [ Notapproved [
issues
1 oo
Inserttet 35 required,

comment
Insertot 35 rquirec,

ATTAGHMENTS
ATTACHMENT A:X00000¢

position: Insert text s reure,
Section/ranch:  Iner et s required
Date: 00 Montn 0000

@& =

i{Jfe~rd

UNCLASSIFIED
For Official Use Only

To! Name Surmame, Psiton
Subjets Subjecttext.
Aciondate: 00 Month 0000

RECOMMENDATIONS(S): Thatyou:
1
2
3
4
Signature: Date: 00,00/ 0000
commenTs:
Kex POITS:
3 nserttext

ADDITIONAL INFORMATION:

BACKGROUND.

L ettt
2 inrtten.
3 insentent

BRIEF

UNCLASSIFIED
For Official Use Only

ArTAGH
ATTACHMENT A: 00000

asance:

Name: mame

posion: Inser toxt 35 required.
o123 456780

Name:

posion: Insert text 3¢ rauired.
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9.6

Forms

MS Office templates

Aboriginal and Torres Strait Islander Peoples Evidence of Identity

About this form.
+ was o inan Asorgal andorTres St snder communy,
i At o Tores v ande grson s 3n s
+ ot gl ndlrTrres st lander dscr,
e e
e, L —
+ AbongnalndlorTortes S ander oyl
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St aner oot
Ao o Tores St sndercommuntyupportsarson
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Somies
gt inginths fo.

« s lckor e pan
Pontn 800K [FTERS
T frm st completd and e by the sudert nan autonsed e
: s

Aboriginal and Torres Strait Islander Peoples Evidence of Identity

N .
e L a e P
p—
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v I ]
I ] | e
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mportant information | PRIVACEMOTIE. 3
[ I |
ot B ket & vodamm

ressercl ] postai] s

[ |

Name of vanng ogsten

Aboriginal and Torres Strait Islander Peoples Evidence of Identity

Your declaration Referee detals and declaration

0 Yo meton.

11 Syt s agmiaton iy save

1oty
I Theinfomatn povided by e onths fom aout my-

1]

prm—

o

S

]

°

ety o e g s

—

P ea—r———"
1ttt
0 e ormationrvided oy me n this o s e and

3 teonm that o the it nmed n s orm
el snd her

"
e —
 Ghing ke o mising ot 3 st ofrce,

oy

o O

)
[ p——
o st e ovon

re 3 member of e Anorgnsanor Tres st

P —

e 0O

uslgovau sl govau 2 sl govau 3
—— e — befrr w1 Before me eM:L :::;::xn1:;:;1::".“;”«.‘(\m, ang
¢ e 3, » oot Vet sscan
- or  term of & ears — see section 11 of the Statutory Decorations Act 1955, N thepalament of 2
.
+ i may impact my abity to esabsh el fo fancil ssstnce 0 nderiake R R R e 8 e Tt T
vocational education and alningn future, vk s+ o e it
. " o SE5 employee of the Commonweath Sherif
- st Employee of the Austrlan Trade an e
uslgovau sl govau 2 sl govau s
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9.7

Documents and guidelines

Unique
Student
Identifier

Compliance and
Enforcement Strategy

usi.gov.au

Corporate publications

Otherhepfuresources

Example

il theyve ecenty Xeneued i espor
ajobadhertsement Theindidua provded aVET
anscretuhichloskecitobe hered Onveiingihe

- hatactions he ndial hastaken o hange hei
enaour

codo wasihalyflse
T s thesecond time that he Regsirar b baen
ke aware of i i for e sama conduct

entosopneberaicurbeins +thaconcct
o rsecr e enies
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acton dscussingiheconcerswin e i o
providngthem
s of uthenticated VET transerpts

Note: xamplesar provided o ustatie purpo
oy and v ot naivecl howheRegir i del
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g
ensuingeompiance i

raivenction

Seekrg clvary ook

Procedurally fait Types of non-compliance under
iy actons or decisons wibeinlne wih e the Act
rncelsciaaminsuae bwdecsin g For
There s thre typescfnon-compance under
s

procedrafamessillbs ghen o peopleafiected

ataitmes actvithoutbias ot Us!

- thoRegitar Tuanseriptor
transer,
deckions Diferent reguitoryresponses apply o eachypect
dectsons mode,
Non-compliance with privacy requirements,
lators

CELs - faninchidustauthorses anenctyto applfor US|
intrestinaction beng akenby theRegsuarsUchas ldentfersAc)

Stategavernment) modiicationordscosre see secton 6 of the

Student dentfers Act)
-+ Educaton and Traring Regstors

anenttymustrotcote
Incicat=Us un\s>&aul'mns)dmdcscbnhs
Student dentifers Act et section 7

+ thtfcactine Ausatan omaton
Commssaner (OAC)

n
950r17 by eccatigorsesing el undertabings

made Trismay include: ofh Actmay 350 bédealt it by the nformaton

it on
Parm, the Regstrar must oo thomatertothe

complance

Under sction S3A of he Act from 2023, aregtered

aramoemptnon
Th Regerar may ke s scton tosforca
mwwwmw riactingheprovderand
. Droingiaance ThRegstr oy oo ngace
m.nm_mmzmmm Faring Fegaor o
etarminean spproprie respon
Purpose and context Background Principles of compli denf licate s Regulatory responses to Infringement notices
e e eree rinciples of compliance and enforcement anlsolyrepresentingdocumerts s non-compliance et i e
Purpose rvoughino U e The Regetar s authenticated vet transcript Gatheringinformation oy oiess s
oy st e s o ih Sogen i These prciies e howtheRagstar b
et s vermontorcamplance  ZSSEAbr e Offceofine Sl destrs s ek Administratve actions sy an gt
Ao et Ack 201 o ege Effective Education non-complances romsevealsouces Mostnan-complance ey beacessed ugh complance winonaormo
ion Theus s doame o oot e rm_»wsm,.,mww»smww o
e Sdets currtorroousty ok imoca i P :{‘ w,,wwwuwm §
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e Swbons cageneamamonin soseerts e ther gy
thocrestionf e ranscrptsorexactswhicy, SO SUdents cangleheop < ° st fany s
e oor, ray o8 oty e thertarscr ndvaltomtsescpicatenbyhandvael TS o
- Thoctmates tanofence o moringy creto Accountabilty & transparency Faimess (eubsection 29B(Z). estneren ot ectingtheperson o formation atotion
oty — apason sirs anshenicated VT ranscrptora orine sreversmtrgnen s sppronsats
Not sure how to comply? Boing s cou sk et 13 corctonwncer It e e : bveenon 5300 T nevern srthrantrgemont o sproporions
Earmmorregorokdey it heCrmnaiCode et e e OB eGP g wnten ducstionsl mate . S )
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0.8 Pullup banner

Unique
Student
ian Government Identifier

Your lifelong
education number

=,

usi.gov.au
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9.9 Promotional collateral
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9.10 Promotional collateral

Unique
% Student
Identifier
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9.1 Promotional collateral
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